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Three marooned astronauts. 
And only 55 minutes left to rescue them. 
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Three marooned astronauts. 
And only 55 minutes 

left to rescue them. 

While the whole world 
watches and waits... 


A FRANKOVICH-STURGES PRODUCTION 


GREGORY 
PECK 
RICHARD ... DAVID OM q 
CRENNA : JANSSEN eee 
JAMES ENE feta naoca 
FRANCISCUS -HACKMAN spectacular!” 
“MAROONED” “Tremendous. 
fascination! 
ee ee: 
“A cliff-hanger, 


planet-hanger!” 


—Howard Thompson, N.Y. Times 





Ad No. 312—450 Lines—3 Cols. x 1034 Inches 
Also Available as Ad No. 412—816 Lines—4 Cols. x 14!/, Inches 
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EE ae a ONE Ee ROR SN cher a SE 
“‘Marooned is dazzling! A vivid experi- 
ence, jus t plain thr illing! —Charles Champlin, Los Angeles Times 


“““Marooned is one helluva movie!” 


—John Huddy, Miami Herald 





Panavision® - Eastmancolor 
co-starring LEE GRANT -NANCY KOVACK - MARIETTE HARTLEY 
Screenplay by MAYO SIMON - Based on the novel by MARTIN CAIDIN - Produced by M. J. FRANKOVICH 
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““Marooned’ 
is dazzling, 
thrilling!” 


—Charles Champlin, Los Angeles Times 


““Marooned’ is a space 
adventure that is indeed 
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spectacular!’ —L.A. Herald Examiner 








A FRANKOVICH-STURGES PRODUCTION 


GREGORY Three marooned 


astronauts. And only 







PECK 55 minutes left to 
RICHARD ... DAVID rescue them. 
CRENNA : JANSSEN 


as Ted Dougherty 


JAMES GENE 
FRANCISCUS -HACKMAN 


“MAROONED” 


Ee apesdealcs 
co-starring LEE GRANT - NANCY KOVACK - MARIETTE HARTLEY 
Screenplay by MAYO SIMON - Based on the novel by MARTIN CAIDIN - Produced by M. J. FRANKOVICH 


Directed by JOHN STURGES - From Columbia Pictures Glesexr 
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TAS 
SOO EZ, 
APPROVED 


All advertising in this pressbook, as well as all other advertising 
and publicity materials referred to herein, has been approved 
under the standards for Advertising of the Code of Self-Regula- 
tion of the Motion Picture Association of America. All inquiries 
on this procedure may be addressed to: 


Director of the Code for Advertising 
Motion Picture Association of America 
522 Fifth Avenue, N. Y., N. Y. 10036 
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‘\\Marooned’ is a space adventure that is indeed 
spectacular!” —L.A. Herald Examiner 


“Tremendous fascination! A real thriller! -‘iorence somers, Resbook 


“Marooned’ is dazzling! Just aan thrilling! 
A vivid experience!’ 


—Charles Champlin, Los Angeles Times 
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Three marooned astronauts. 
And only 55 minutes left to die 31 1330-B hes 
rescue them. ; eee ya tee 

(including imprint space) 
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LEE GRANT - NANCY KOVACK - MARIETTE HARTLEY 


Panavision® - Eastmancolor 


Screenplay by MAYO SIMON -Based on the novel by MARTIN CAIDIN 
@ Produced by M. J. FRANKOVICH - Directed by JOHN STURGES 
From Columbia Pictures 
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“MAROONED” 


Ad No. 310—300 Lines 
(including imprint space) 
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““Marooned is dazzling! A vivid experi- 
ence, just plain thrilling! —Charles Champlin, Los Angeles Times 


“Marooned is one helluva movie!” 


—John Huddy, Miami Herald 


Panavision® - Eastmancolor 
co-starring LEE GRANT - NANCY KOVACK - MARIETTE HARTLEY 
Screenplay by MAYO SIMON .- Based on the novel by MARTIN CAIDIN - Produced by M. J. FRANKOVICH 

Directed by JOHN STURGES - From Columbia Pictures G 
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'MA@ROONED 


IS “EXCITING! A MOST INGENIOUSLY DEVISED MOTION PICTURE! 








—Ethel Colby, Journal of Comme 


“A SPACE ADVENTURE THAT IS INDEED SPECTACULAR!” 


Angeles Herald-Examin 


ONE Ne. “JUST PLAIN THRILLING! A VID EXPERIENCE!” 
“TREMENDOUS FASCINATION! A REAL THRILLER!” 


, Redbook 


HELLUVa" 
“THE MOST EXCITING 
ee 


MOVIE OF THE 
YEAR! 


—Jeff Millar, Houston Chroni 


@ “TRULY MARVELOUS SUSPENSE!” 
— if “A CLIFF-HANGER, PLANET-HANGER!” 


GREGORY PECK 
RICHARD CRENNA... DAVID JANSSEN os: 
JAMES FRANCISCUS-GENE igs 
MAROON Shenae 
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Panavisione -Eastmancolor 





-starring LEE ei Lice oe Hoare lad 
Se creen ola y by MAY 
Produced by M. J. eed eh irecte a : on oo es Columb ia Pictures 
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“DAZZLING! A VIVID 
EXPERIENCE, THRILLING! 
A CLIFFHANGER IN SPACE!” 

—L.A. TIMES 
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it aga 
Consistently exciting! A ie sag 
that springs Irom reality: 













MARY KNOBLAUCH, —cnicaco rovay 


Marooned’ is a picture your kids 
will love, full of suspense and action, 
Lee Grants a knockout in her farewell 
scene with her astronaut husband. A 
solid adventure story.” 
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“THRIL YOURNAL OF COMMERCE 
crTINgi NS! Fascinaning EX 


DEVISED Notiow Piereet jOUSLy 
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TREMENDOUS FASCINATION! 


Real thriller! A powerful story 
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'‘MAROONED'’ 
IS UP THERE WITH 


EER FRANKOVICH-STURGES PRODUCTION 


* RICHARD CRENNA.. 
DAVID JANSSEN js. 0:2 
















“Marooned is dazzling! 4 NS RAS 

Avivid experience, just j seem), MAROONED 
plainthrilling! Acliff- f siemstynimm stcuneccnaarncn 
hanger in space!” # 


—Charles Champlin, 
Los Angeles Times 











Ad No. 208—94 Lines—2 Cols. x 334 Inches 


‘Marooned’ 
VIP Shows! 


Opening benefit performances of 
"Marooned," as well as the special 
showings of the Frankovich-Sturges 
production in advance of its first 
playdates, have won nationwide 
attention to the film. 


In Washington, "Marooned" was 
screened for audiences of political 
dignitaries — Congress, the Ad- 
ministration, the judiciary and Em- 
bassy representatives from other 
nations, as well as officials of the 
Armed Forces and of the National 
Aeronautics and Space Adminis- 
tration (NASA). Other special 
screenings were held for the space 
teams at Cape Kennedy and Hous- 
ton, and there was a private Holly- 
wood showing for two Russian 
cosmonauts visiting America. 


The World Premiere of ‘''Ma- 
rooned" was held at the Egyptian 
Theatre, in Los Angeles, the night 
of Dec. 12th. The picture's stars 
and production staff, U. S. astro- 
nauts and local civic dignitaries 
attended the opening and later 
participated in "An Evening in 
Space" ball. ABC-TV's Joey Bishop 
Show covered the opening, on 
December | 8th. 


Santa Monica Hospital, in Los 
_ Angeles, hosted a special benefit 
premiere of ''Marooned," Dec. 13. 
The tickets, priced at $100, also 
entitled purchasers to attend a 
gala post-theatre party. 


The East Coast premiere of ''Ma- 
rooned," at Walter Reade’s all- 
new Ziegfeld Theatre in New York 
City, was another $100-a-seat af- 
fair, sponsored by the Boy Scouts 
of America, and a "Space" party 
followed the opening. 


In Miami, the opening of "Ma- 
rooned'' served as a benefit for 
the Miami Police Benevolent 
League and, in Houston, the chari- 
ty opening benefitted the local 
Chamber of Commerce. 





A benefit performance of ''Ma- 
rooned"' can cue your premiere of 
the picture and strengthen later 
group sales activity. Find the most 
worth-while organization in town 
to sponsor your opening of ''Ma- 
rooned, and go after other 
groups for later sell-out showings. 


Cooperate with the sponsoring 
groups in promoting their own 
ticket sales by helping them to pro- 
mote their benefit showing to their 
own membership, and friends, as 
extensively as possible. 





Industrial Support! 


The industrial corporations which participate in America's Manned Space Program are valu- 
able areas for promotional activity. These would include not only the major corporations 
responsible for final construction of a spacecraft, but the hundreds of organizations around 
the country which contribute to its thousands of vital parts, to the equipment of the space- 
men, to their diet and other space requirements and, of course, to the spectacular electronic 
equipment which is used in space guidance and communication. 


There probably is a corporation which can be fitted into the "Marooned" promotion cam- 
paign, in your own community! You can find out by checking local newspaper business 
editors, the Chamber of Commerce or some similar agency. Go after: 

e Theatre party arrangements for all employees and their families. 

e "Marooned" publicity in company publications and on bulletin boards. 

e ‘Tribute’ advertising—''The Blanktown Company is Proud to Be Associated With, etc.,"" — 

calling attention to the picture as well as the company product. 


e Arrange for company VIP's to join local civic and Armed Services dignitaries in radio and 
television discussion of "Marooned," and the role the local civilian plays in man's exploration of 
outer space. 


e Set a Chamber of Commerce or other business group lunch or dinner tribute to the local 
company, and to the picture. 


e Local "space" company may have promotional displays of its products or other activity for 
use in theatre lobby or, better, in the windows of a department store or shopping center. 


Armed Services Cooperation 


America's real-life astronauts come from every branch of the Armed Services, as well as from 
civilian life. Work with every local Armed Services installation in your area, on whatever 
it is they can help organize . . . parades, bands, flag displays, photos and perhaps models 
of American space activity, etc. 


In some areas, there may be an officer or other serviceman who served with one or another 
of America's astronauts, or with some aspect of the Space Program. The local publicity 
officer might arrange for such an individual to be interviewed by press, radio, television. 
Such an officer or serviceman might possibly be released from present duty so that he can 
speak to community groups on the twin topics of "Marooned" and the space activity of 


his branch of the Armed Services. 


Newspapers published by Armed Service installations and camps should be plentifully sup- 
plied with publicity material and art from the picture, as should the camp libraries. 


SCIENCE! 

The Manned Space Program that back- 
grounds the adventure of "Marooned" is vi- 
tally linked with numerous aspects of science 
—scientific research, science education, etc. 
Scientists and educators—and their organi- 
zations—should be brought into the "Ma- 
rooned' promotion picture as rapidly and 
as often as possible. For example: 


e There are about 2500 science clubs 
in America; the local organizations can 
be found through the newspapers, 
science teachers, etc. Members can be 
helpful in spreading word on the pic- 
ture and, as a group, can attend in a 


broadly-publicized body. 


e Under local newspaper or other spon- 
sorship, science club members and sci- 
ence students can discuss "What 'Ma- 
rooned' and the Manned Space Program 
Means to Me," on the air or in school 
publications and newspaper columns. 


e Annually, more than 200 regional 
Science Fairs are held, with teen-age 
projects exhibited and judged after 
earlier Science Fairs held by the local 
schools. The Science Department of the 
nearest high or junior high school prob- 
ably can tell you whether such a project 
is planned in advance of, or during, your 
"Marooned" engagement, and who to 
get in touch with in order to arrange for 
the utmost co-operation. 


e Science editors of local newspapers, 
concerned as they are with Manned 
Space Flight, the biggest story of the 
day in their field, can be especially help- 
ful in a variety of ways; in all probabi- 
ity, so can every college educator and 
administrator in a science discipline. 


SCHOOLS! 

Students attending high and_ parochial 
schools and colleges in your area are especi- 
ally interested in the continuing experiments 
in manned space travel and student theatre 
parties can be one of the most important 
elements in your group sales campaign. En- 
list the assistance and cooperation of com- 
munity school authorities, pointing up the 
fact that the film has also won the Scholastic 
Magazines’ "'Bellringer Award." 


Set up a series of Special Student Shows, to 
be held at the theatre on specific dates at 
special student rates. Provide posters, price 
placards and scene stills for bulletin board 
posting and school library display, and pub- 
licity stories and mats for school editors. 
Suggested below is a ticket order form. 





Please send No.-.......... tickets cat:....cs. 
for SPECIAL STUDENTS’ PERFORMANCE 
of Marooned” at the State Theatre on: 


birst Cheiceusa.civie Second. choice........... 
TEE -CROICE sorcirerentiens 

Payment of $.i....cc.c000 is enclosed. (Check 
made payable to the State Theatre . 
NG io accneivnn Name of school...siiicc 
IGAISNS Tees cnaccateec seats DL, INO waianss 
LEV: ote narsundverel seta evan eee nS Lt ee a 





As part of your promotion of group sales 
with community school authorities, get their 
approval for conducting an essay contest in- 
spired by "Marooned" and the exploration 
of space. Promoted prizes or guest tickets 
might be awarded. 
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4x5 FOOT Poster 


4500 A&P Windows! 


Shown here, a rough of the 4 x 5 Foot poster which is appearing in the 


window of some 4500 Atlantic and Pacific stores throughout the country! 
Poster is in full-color, of course. 










: : wm | : : a 
= e : Production tor Cotembia Pintures 
In addition, the giant chain has prepared and distributed thousands of 

11'' x 14" full-color posters for in-store use. 


This spectacular Jane Parker Donuts contest tie-up, with guest tickets for 
"Marooned" among the contest prizes, is showmanship-plus! Contest 


closes March | 5th, but theatremen playing ''Marooned" after that date 
may work other promotions with local A & P store managers 


§00 “APOLLO I FLIGHT 
\ TO THE MOON” STEREO RECORDS 


Actial voice jranemissions af man’s 







Arrangements for the redemption of guest tickets can be made through aot 
the local Columbia exchange. 








STORE HOURS: 





(INSERT DAILY STORE HOURS HERE) 







( DEALER _ invites you 
toa“GALANIGHT AT THE MOVIES" — 
By special arrangement— to SEe 


(CITY NAME) 
PREVIEW V @ 
AT (THEATRE NAME) a Y 
JANUARY OOth sis ae 
cane x x oo 08 ling GEOR PEK, RUARD CEN, DAM ANSSEN sf ogy 
Pere ead 


x JAMES FRANCISCUS and GENE HACKMAN 
EE % A FRANKOVICH-STURGES PRODUCTION from Columbia Pictures 


+ THEATRE TICKETS 
+ — tothefirst 


Philco-Ford Ties-In 
With ‘‘Marooned’’ 


Thousands of Philco dealers throughout the country have 
been alerted to the possibilities of "Marooned" as a mer- 
chandising promotion—and have received special photo- 
ready advertising art for their use. Shown here is a Philco 








suggestion, a co-op newspaper ad keyed to a guest-ticket 
‘ giveaway, with the dealer acquiring a block of tickets from 
* . 
000 * the theatre for this purpose. 
o buy 4 = . +4 e;e . . . . . 
rocoLo TV * aay Henesoie, Caper enn a 30a Sur Poe In addition to this promotion, with its newspaper advertis- 
* newspaper co-op ad, as su ted by Philco + ; ‘ ‘ 5 . 
PHILC dnext *% ees é poseable eee ing potential, work with local Philco dealers on window 
* thisW ek an 00) : its dealers across the country, using the photo ’ , Ps ; : 
* ~~ anuary 00 thru ae * sade art work Wade evdabliciadhon: Oy the displays and radio/television spots. Use the various avail- 
* usto * ° 
* —2tickets to each Cl * company. The remainder of the page carries able art elements and repro art in brochures, flyers and 
* i = i i i ist . ele 
* . information and photos of Philco television sets. streamers for dealer's use. Arrange for a special mailing, 
. ine sf Local Philco dealers, in cooperation with ''Ma- 
i - rooned'' showmen, can work out their own ar 
* (Dealer Name) Stores x 
* 
* 
* 


using the Philco dealer's customer list, and a special theatre 


1 
rangements for the guest ticket distribution party for the dealer's best customers. 


Smm Featurette! 


Columbia Pictures’ 8mm Film Deparmtent has prepared a 
special "Marooned" featurette for sale or rent through 
retail centers marketing such products—including national 
chains like Sears, Montgomery Ward, J. C. Penney, etc. The 
short is a natural for home showings, and for school science 
clubs. Also available from Columbia are 8mm films of the 
new-historic flights of Apollo 11 and Apollo 12. 


Study Guide 


Available in limited quantities, FREE, as long as the supply 
lasts—one of the most exciting Study Guides ever prepared 
for a motion picture! This "Marooned" Study Guide, when 
unfolded, opens out to a 22" x 38" item for school library 
and bulletin board display. One side of the Study Guide 


carries a glossary of space terms, silhouettes and compara- 


tive sizes of various manned rockets, research guidelines and 
references and an outline history of manned space mis- 
sions. Reverse side, illustrated with scenes from the Franko- 
vich-Sturges production, lists the cast and explains the film 
in both motion picture and scientific terms. 


Obtain Study Guides by writing direct to: 


Among 8mm outlets planning special Marooned" theatre 
co-operation are: Mass. Motion Pictures (a Boston Radio 
Center), Boston; Ritz Camera Company, Washington; Gib- 
son's, New Orleans; Higby's, Cleveland; Cook's Denver; 
White Front Stores in San Francisco, Seattle and Portland 


and both the White Front Stores and Camera Craft in 
Los Angeles. 





Exploitation Department, Columbia Pictures 
711 Fifth Avenue, N. Y., N. Y. 10022 
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Title Stunts 


The title "Marooned," in its association with 
space exploration, should be utilized in news- 
paper/radio contests and TV panel discus- 
sions or audience participation shows. 
e What might happen if American 
spacemen found themselves ‘'Marooned” 
in outer space, is a subject for editorial 
comment and air discussion shows. 


e A deejay-sponsored contest could 
have listeners send in postcards with the 
title 'Marooned" written the most 
times, for guest tickets. 


e Stencil the title at street corners, on 
walls of abandoned buildings around 
town, etc., in advance of playdate. 


¢ Work with local police traffic officials 
on street-crossing posters which read: 
‘Don't Be Marooned in Mid-Traffic! 
Cross With the Lights to See ''Ma- 


rooned’', etc." 


e That same “Don't Be Marooned" ap- 
proach might be used to key a major 
co-operative advertising campaign on 
the part of a local service station or 
automobile accessories chain: "Don't Be 
Marooned on the Highway! Fill Your 
Tank With Ourgas" (or, "Let Us Check 
Your Fan Belt Now!" or, etc.) 


Space-Age! 


Marooned" is the ideal film for a ''space- 
age’ approach to virtually every type of 
merchandise, and to virtually every type of 
store! Space-age kitchens, space-age furni- 
ture, clothing, music, fabrics, etc., all can be 
fitted into a major merchandising campa‘gn. 
Wherever there is a newly-designed product, 
"this year's model," or a new product, it can 
be given a "space-age" promotion. 


Spacemen! 


Send one or more '‘astronauts,"' garbed very 
much as are the spacemen of "Marooned," 
into main shopping districts, the vicinity of 
schools, playgrounds, parks, etc. Signs on 
their backs plug the film, of course, as do 
their herald hand-outs. 


708 & ie we 4 PANTAM 800% =B = 








Five real Astronaut 
Space Suits — com- 
plete with helmets — 
right from the set of 
the super-movie 
“MAROONED,” a 
Frankovich-Sturges 
Production for 
Columbia Pictures. 
Made by ICL to exactly 
duplicate suits worn 
by the men who set 
foot on the moon! 








250 pairs of Tickets to 'MAROONED'"'—the 
fantastic space film starring Gregory Peck, 
David Janssen, and James Franciscus. 















500 “‘Six-packs” of top Revell kits. 
300 1/48 scale Apollo Lunar Spacecraft Kits. 











lllustrated above are the "Marooned" and “space” 
elements used by Revell, Inc., in all display and other 
material promoting their new Sweepstakes Contest. 


One of the nation's largest manufacturers of authentic model assembly kits—including such 
"space" items as the Apollo 1! Columbia and Eagle, which made the moon flight; Tran- 
quility Base, Gemini and Mercury spacecraft and spacemen, etc.—Revell, Inc. is tieing-in 
with the release of ''Marooned" via its nationally-advertised promotion, ''Pick-Your-Own-Prize 
Sweepstakes." Five real space suits from ''Marooned,"' duplicates of those worn by astronauts 
who landed on the moon, and 250 pairs of tickets to the picture are prominently featured 
among the prizes offered in the Revell contest. Arrangements for the redemption of guest 
tickets can be made through the local Columbia exchange. 


In December, Revell launched a huge pre-selling contest campaign in a variety of magazines 
including Life, Boys’ Life, 30 national comic magazines, Scholastic and Hobby Magazines, etc., 
and leading toy and hobby publications. More than 42,000 standees and posters with ‘'Ma- 
rooned" credit copy have been distributed for point-of-sale displays, plus 5,000,000 entry 
blanks also carrying "Marooned" credits. Some 22,000 stores are participating. 


Contact all stores selling Revell Authentic Kits in your area for additional information on 
the sweepstakes and work with them on mutually beneficial promotions. Provide Marooned" 
stills and credit placards for window displays and arrange for stores to mention your play- 
date of "Marooned" in their newspaper, radio and television advertising for the contest. 


Promote Revell Space Flight kits as special prizes in other contests and exhibit models. 















The Book 


Marooned," the best-selling novel by Martin Caidin, has been published as a 
paperback by Bantam Books in an updated version to conform with the motion 
picture script. In an introduction to the new edition, Caidin has added movie- 
oriented "author's notes.’ Bantam Book representatives will participate in pro- 
motion stunts with local showmen. 





e Make up a bookmark, using a pressbook ad, plus credits, and a merchant's 
ad on the reverse to share printing costs. 


e Provide stills and posters for book outlet window and in-store displays, with 
credit cards, as well as all school, public and other libraries. 


e Promote copies of the book for first patrons on line, as contest prizes, pre- 
sentation to media people, etc. 


e Rubber stamp picture-theatre-playdate credits on separated pages of the 
book and distribute generally. 
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the first 
watch on 
the moon 
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CO-STARS IN 


i, sis 


A FRANKOVICH-STURGES PRODUCTION FROM COLUMBIA PICTURES 


All N.A.S.A. astronauts...including 
the pioneers who first walked on the moon... 
wear Omega Speedmaster chronographs. 


The same watch anyone can buy in our store. 


And now you will see it on the wrists 
of Gregory Peck, Richard Crenna, 
David Janssen, James Franciscus and 
Gene Hackman as they star in “Marooned.” 


Iilustrated: The watch of the Astronauts. 2-button. 4-dial 


Omega Speedmaster wrist computer. Measures elapsed in- 
tervals of hours. minutes and seconds. Stainless steel water- 
resistant case. Matching bracelet ..................-: $195. 





Omega Watch Tie-Up 





QOMEGAS: 
; ; watch on 
cs o eat £ %& the moon 


co IN THE SAGE OF IRONMEN ONE 


More than 4000 Omega Watch dealers throughout the country— 
the nation's most prestigious, all located in heavily-trafficked areas— 
have been advised of the Omega Watch-"'Marooned" tie-up via a 
special mailing urging them to tie-in in a variety of ways. Tie-up 
cooperation includes, of course, the jumbo easeled display shown 
above in reduced size, a two-color window piece certain to attract 
and hold attention, and the 280-line co-op newspaper ad mat pre- 
pared by Omege and illustrated at left in full-size. 


"Marooned" showmen would do well to get in touch with all Omega 
Watch dealers, to discuss window and in-store displays, using stills 
and other art from the film to supplement the Omega Watch display, 
co-op newspaper advertising as well as radio and television advertis- 
ing which also ties-in with the picture, contests, etc. Be sure co- 


operating jewelers and store officials see the film. 


JEWELER 





Authorized Agency for Omega, the first watch on the moon. 





The Space Program! 


The space programs of both the United States and the Soviet Union 
continue to make news... and every new step along the way, taken 
by either country, can be used locally to help publicize "Marooned." 


e Work with local editors and commentators on references to the 
film, in connection with comment on current space activities. 


e If there is a space shot taking place, with radio or television cover- 
age, plant appropriate spots before and after the news broadcasts. 


e A newspaper morgue will have stories and headlines highlighting 
space activities over the past few years. Photostat or Xerox them 
for a lobby board montage, with appropriate credits. 


‘Space’ Stamps 


A recently-issued commemorative 6c postage stamp, the so-called 
"Man in Space" stamp, might be a helpful item in 'Marooned" 
promotion. If a number of these stamps can be obtained from the 
postoffice, or from collectors or stamp dealers, arrange for a 
special lobby or window display. Or, use them in (not on!) a special 
mailing to VIP's or to group sales possibilities, suggesting that the 
stamps be used by them when they order block tickets. Additionally, 
a considerable number of nations have, over the past few years, 
issued "space" stamps of one sort or another. Arrange with the 
stamp department of your town's largest department store to set up, 
and advertise, a special showing of these. 
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Space Angles For ‘Marooned’ 


The tremendous, world-wide interest in the exploration of outer space 
and inter-planetary travel, headlined almost daily in the news media, 
should be focused on your showing of "Marooned." For example: 


e Using a scene mat and credits, print and distribute a form on 
which space-minded residents can sign up as future astronauts. Copy 
can read: “Aware of the Grave Risks of Being Marooned in Space, 
Like the Astronauts in 'Marooned,' | Still Wish to Register for Space 
Flight Training." Enlistees can sign their names and addresses and 
deposit the forms in a theatre ballot box. Promoted prizes might 
be awarded those selected in a drawing. 


e If possible, borrow a ‘Space" suit, or make up one to resemble 
that worn by U. S. astronauts. Send a bally around town in the suit, 
with full credits on his back, to distribute astronaut application blanks 
or other printed material. 


e The sound effects of a Cape Kennedy launching is available for 
plays on your lobby and marquee sound systems, on a postered sound 
truck, and on a disc jockey show. Order the record from: Thomas 
J. Valentino, Inc., 150 West 46th Street, New York, N. Y. 10036. 
Request record No. 4219, priced at $2.50. 


e Plan a "Space" lobby. Scene Still Nos. 74, 75, 77, 78, 81, 82 and 
83, made during production of "Marooned," picture the astronauts 
and their space vehicles in orbit over the earth. Enlarge the pictures, 
or use as is, for a special display on a lobby wall. Check local mer- 
chants for "space" fashions, toys or articles, and use in additional 
“space exhibits. Enlarge, cut-out and back with cardboard the 
astronaut figures and space vehicle on the posters and fasten to the 
theatre facade with title credits. Spotlight the display at night. 


Radio Interview Program 


The front of this colorful sleeve (shown) tells all about this special half-hour 
"Marooned" Radio Interview disc, with its interviews of the stars and film-makers! 
Back Cover has scenes from the film and billing credits. These interviews origin- 
ally were serviced to key radio stations, nationwide, in July, for immediate use. 
Check with stations locally to see if they have the disc and will re-broadcast it 
with theatre and playdate credits. If they do not have this "Marooned" Radio 
Interview platter, and want to use it, order it direct from: 


Dick Strout, Inc., P.0. Box 907 
Beverly Hills, California 


OTHER SELLING AIDS 


16mm Color TV Spots 


Television helped the world to see man's 
first step on the moon, and it can help your 
community to want to see "Marooned," via 
these eye-compelling visual and attention- 
holding audio of these television trailers. 
Complete set, for every type of program, 
consists of two 60-second spots (A and B), 
two 20-second spots (I and 2) and one 10- 
second spot (X). Order direct from National 
Screen Service. 


Regular Trailer 


A trailer that hurls audiences into the outer 
space excitement of Marooned" ... and 
brings them back wanting to see all of the 
Frankovich-Sturges production! Play it early 
and often! Order from National Screen. 


Radio Spots 


Broadcast the excitement of your '"'Ma- 
rooned'' message! Variously-timed radio 
spots with emphasis on the epic adventure of 
three American astronauts stranded in the 
hostile beauty of space! Set consists of three 
60-second spots, three 30-second spots and 
one 10-second spot. Also included are three 
Review Spots: one 60-, one 30- and one 10- 
second spot! PLUS! Three Women's Review 
Radio Spots—quotes from women's maga- 
zines, read by the women—one 60-, one 30-, 
one 10-! Order from National Screen. 





picture. 


dising tie-in people. 





‘Marooned’ Souvenir Book 


A beautiful Souvenir Book is available 
for your promotion of "Marooned." 
Inside colorful covers are 24 pages of 
black and white and color photos, anec- 
dotes and articles about the stars and 
behind-the-scenes stories about the 


Use Souvenir Book as a lobby and out- 
side-boxoffice sales item, for distribu- 
tion to communication and media VIP's, 
local group sales contacts and merchan- 
Have copies on 





NATIONAL SCREEN 
ACCESSORIES 





e 24—SHEET 
¢ 3—SHEET 
e |—SHEET 


¢ RADIO TRANSCRIPTIONS 

e TELEVISION TRAILERS 

¢ INSERT CARD 

° 22 x 28 

e EIGHT II x 14's 

e TRAILER 

e TEASER TRAILER 

e UTILITY MAT 

« WINDOW CARD 

e 40 x 60, 24 x 60, 

24 x 82, 30 x 40 

TITLE DISPLAY 

HI-RISE STANDEE 

STILL. SETS 

(Color and B/W — Color, for 
lobby and store displays; B/ W 


stills for newspaper planting) 








Teaser Trailer 


Also useful in cross-plugging. Order from 
National Screen Service. 


sale and display in stores, hotels and in 
all libraries — public, school, college, 
hospital, service installation, etc. 


Single copies of the Souvenir Book are 
available for $1.00 plus 25 cents for 
postage and handling, and arrange- 
ments for sale of the book in quantity 
can be made with the publishers. For 
additional information, write direct to: 


National Publishers, Inc. 
1472 Broadway, New York, N. Y. 10036 



























Outside Boxoffices 


Set up away-from-the-theatre boxoffices in 
hotels, department stores and restaurants in 
your situation. Arrange with cooperating 
agencies to mention the ready availability 
of tickets at their locations in all their news- 
paper, radio, television and direct-mail 
advertising. 


Bellringer Award 


Marooned" was named recipient of 
Scholastic Magazines’ "Bell Ringer Award" 
for January. In addition to receiving the 
coveted award, several stills from the film 
appeared on the cover of the January 26 
issue of Scholastic Voice magazine and a 
rave review also was included in the issue. 


The aggregate circulation of the periodicals 
carrying the ''Bell Ringer Awaard" reaches 
more than seven million subscribers between 
the ages of 10 and 19. The award, accord- 
ing to the publishers, "is given only to motion 
pictures that meet Scholastic Magazines’ 
standards of excellence in direction, acting, 
photography and subject matter." 


Marooned" showmen are advised to capi- 
talize on this valuable pre-selling aid, calling 
attention to it in their letters and other con- 
tacts with educators, parent and youth 
groups, etc. Copies of the award and of the 
Scholastic Magazine review might be used 
in school bulletin board and other displays, 
and an out-front advance blow-up can help 
call attention to the picture. 





Page 13 


Gregory Peck 








Tall, quiet-spoken and very 
much concerned with his life as 
both an actor and a citizen, 
Gregory Peck could very well be 
the characters he portrays on 
the screen — the Lincolnesque 
lawyer of “To Kill a Mocking- 
bird,” for which he won an 
Academy Award as best actor of 
the year; the leader of a des- 
perate military mission in “The 
Guns of Navarone,”’ the Ari- 
zona Territory sheriff of “Mac- 
kenna’s Gold” and, now the chief 
of the U.S. Manned Space Pro- 
gram in “Marooned,” the Frank- 
ovich-Sturges production for Co- 
lumbia Pictures in Panavision 
and Eastman color. 


“Marooned” is the epic adven- 
ture of three American astro- 
nauts stranded in the _ hostile 
beauty of space while the world 
watches and waits to see what, 
if anything, can be done to bring 
them safely back. Starred in the 
film with Peck are Richard 
Crenna and David Janssen as 
senior astronaut Ted Dougherty, 
and James Franciscus and 
Gene Hackman. Lee Grant, Nan- 
cy Kovack and Mariette Hartley 
co-star in the outer space dra- 
MA NOWeataches. on cece Theatre. 

Peck’s screen performances 
are benefitted by his off-screen 
life. He may never have been di- 
rectly involved in the Space Pro- 
gram, but he is heavily involved 
in civic and national affairs; he 
knows the leaders and the prob- 
lems of administration. 

During filming of ‘“Macken- 
na’s Gold,” Peck was named 
chairman of the Board of the 
National Film Institute. A few 
years earlier President Johnson 
appointed him to the National 
Council of the Arts. Among his 
other “off-screen” activities, 


Peck is president of the Acad- 
emy of Motion Picture Arts and 
Sciences, California chairman of 
the American Cancer Society, 
chairman of the Motion Picture 
Relief Fund Building and En- 
dowment campaign, senior vice- 


president of the San Diego 
County Theater and Arts 
Foundation. 


“Marooned” was produced by 
M. J. Frankovich and directed 
by John Sturges. The Mayo Si- 
mon screenplay was based on 
the novel by Martin Caidin. 


(Mat IA; Still No. 2) Gregory Peck 
is the chief of the U. S. Manned 
Space Program in  ‘Marooned," 
Frankovich-Sturges production for Co- 
lumbia Pictures release in Panavision 
and color, the story of three astro- 
nauts stranded in outer space and the 


desperate attempt to bring them safe- 
ly back. 


M. J. Frankovich 











Those who knew his career in 
filmdom, ranging from child ac- 
tor at the age of four on 
through every possible aspect 
of movie-making up to, and in- 
cluding, his recently-resigned 
position as vice-president in 
charge of world-wide film pro- 
duction for Columbia Pictures, 
may be inclined to wonder when 
M. J. Frankovich found the 
time to be a flyer with the U.S. 
Air Force in World War II. The 
point is not that he found the 
time—amillions of other Ameri- 
cans also served—but that he 
was a flyer, and he retained his 
interest in the continuing devel- 
opment of flight. 

Now, there is ‘Marooned,” 
the Frankovich-Sturges produc- 
tion for Columbia Pictures re- 
lease in Panavision and color, 
which tells the story of man’s 
exploration of outer space and, 
more immediately, the epic ad- 
venture of three U.S. astronauts 
stranded in space through a 
technical malfunctioning. The 
world watches and waits as the 
U.S. Manned Space Program ex- 
plores what can and cannot be 


done to bring the spacemen back 
to earth. With Gregory Peck, 
Richard Crenna, David Janssen 
as Ted Dougherty, James Fran- 


ciscus and Gene Hackman 
starred, “Marooned” is now 
eH Pes 1 a ca bs Theatre. 


To insure the authenticity of 
“Marooned,” Frankovich and his 
behind-camera experts spent 
weeks at both Cape Kennedy and 
Houston, filming considerable 
amounts of footage in each space 
center, and with astronauts and 
NASA experts everywhere. 
Aerospace and science writers 
covering America’s space prog- 
ress for the nation’s press, radio 
and television were welcomed by 
the producer, not so much for 
what they might contribute in 
the way of publicity but for 
what they might contribute to 
the realism of the film. 

Co-starred in “Marooned” are 
Lee Grant, Nancy Kovack and 
Mariette Hartley. Frankovich 
produced “Marooned” and John 
Sturges directed. The screenplay 
was written by Mayo Simon 
based on the novel by Martin 
Caidin. 





(Mat 2B; Still No.60) As chief of the U.S. Manned Space Program, Gregory 
Peck faces reporters in a tense scene from "Marooned," Frankovich-Sturges 
production from Columbia Pictures in Panavision and Eastman color. Peck must 
tell the newsmen, and the watching world, that everything possible has been 
done to rescue three U. S. astronauts stranded in outer space because of a 


malfunctioning spacecraft. 
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Richard Crenna 


Richard Crenna has been act- 
ing since the age of 11, when 
he was a junior high school 
student in his native Los An- 
geles and snagged a role in ra- 
dio’s Boy Scout Jamboree. Years 
of radio and television followed 
and, inevitably, motion pictures 
and stardom. But nothing in his 
past equipped Crenna for the fu- 
ture, his role in “Marooned” as 
a spacecraft commander standed 
with two others in outer space, 
while the world watches and 
waits to see what, if anything, 
can be done to rescue them. 

A Frankovich-Sturges produc- 
tion for Columbia Pictures re- 
lease in Panavision and color, 
“Marooned” stars Gregory Peck 
as chief of the U.S. Manned 
Space Program and David Jans- 
sen as Ted Dougherty, Peck’s 
decision-making aide; James 
Franciscus and Gene Hackman. 
“Marooned,” with Lee Grant, 
Nancy Kovack and Mariette 
Hartley co-starred, is now at 
Che <a e ees Theatre. 

For nine years, on radio and 
television, Crenna played a gan- 
gling adolescent in “Our Miss 
Brooks.” For six years, he was 
Luke in television’s “The Real 
McCoys.” While still in his 
teens, Crenna had continuing 
roles in such radio serials as “A 
Date With Judy” and “The 
Great Gildersleeve.” His TV ap- 
pearance as the dedicated state 
legislator of “Slattery’s People” 
led Crenna to greater film roles, 
in such films as “The Sand 
Pebbles,” “Wait Until Dark,” 
“Star!” and, now, “Marooned.” 

Commenting on his problems 
as an astronaut, Crenna ‘said: 

“Not only did they put us in 
space-suits weighing close to 50- 
pounds plus back-packs tipping 
the scales at 75-pounds, but one 
time after climbing into the 
thing I discovered they’d forgot- 
ten to remove a couple of coat- 
hangers, which only added to the 
agony.” 

M. J. Frankovich produced 
“Marooned.” The Mayo Simon 
screenplay was based on the 
novel by Martin Caidin and John 
Sturges directed. 


Flyers All 


Until space travel is as fa- 
miliar as routine flight, actors 
who play spacemen may reason- 
ably be expected to be actors 
first. But what happens when 
actors—and some of the more 
responsible behind-camera ex- 
perts — are or were airplane 
pilots in their private lives? 

What happens, surely, is an 
extra dimension of realism in a 
picture like “Marooned,” the 
Frankovich-Sturges production 
for Columbia Pictures release in 
Panavision and color now at 
thet oo Theatre. 

“Marooned” stars Gregory 
Peck, Richard Crenna, David 
Janssen as Ted Dougherty, 
James Franciscus and Gene 
Hackman. The story of three 
U.S. astronauts stranded in out- 
er space, while Mission Control 
tries to bring them safely back 
to earth, ‘Marooned’ also co- 
stars Lee Grant, Nancy Kovack 
and Mariette Hartley. 

Franciscus has logged more 
than 3000 hours, holds a com- 
mercial license in multi-engined 
craft and flies Lear jets when- 
ever the opportunity arises. 
Janssen and Hackman hold pri- 
vate flying licenses and Hack- 
man used his spare time during 
production to supervise con- 
struction of his own bi-plane. 
Producer M. J. Frankovich was 
a flyer with the U.S. Air Force 
in World War II, emerging a 
colonel with 7000 hours of flight 
time. Director John Sturges en- 
listed in the Air Corps as a pri- 
vate, and ended the war as a 
captain with the Bronze Star, 
four battle stars and 12 unit ci- 
tations. Technical expert George 
Smith has the distinction of 
being the only man ever to sur- 
vive the crash of a supersonic 
plane mishap, after ejecting at 
6000 feet from a plane doing 800 
miles an hour. 














(Mat 2C; Still No. 69) James Franciscus, Gene Hackman and Richard Crenna 
are three U. S. astronauts "Marooned" in outer space, in the Frankovich- 
Sturges production from Columbia Pictures in Panavision and Eastman color. 
Here, Hackman loses self-control and must be subdued. "Marooned" also stars 
Gregory Peck and David Janssen, and co-stars Lee Grant, Nancy Kovack and 
Mariette Hartley. M. J. Frankovich produced and John Sturges directed. 


David Janssen 


As “The Fugitive” in that 
popular television show, David 
Janssen ran into and resolved a 
considerable number of absorb- 
ing, and varied, problems. But 
never, in television or in fact, 
has there even been a problem 
as great as the one facing Jans- 
sen in “Marooned,” the Franko- 
vich-Sturges production for Co- 
lumbia Pictures release in color 
and Panavision. 

As aide to U.S. Manned Space 
Program chief Gregory Peck, 
Janssen and his co-star must 
find a way to bring back to 
Earth three astronauts stranded 
in outer space. “Marooned,” 
which also stars Richard Cren- 
na, James Franciscus and Gene 
Hackman as the crew of the im- 
mobilized spaceship Ironman 
One, is now at the ..... Theatre. 

Although born in the hamlet 
of Naponne, Neb., young Jans- 
sen was raised in Hollywood, 
Calif., by his mother, an ex- 
Ziegfeld Follies girl. He attend- 
ed elementary and high schools 
in Hollywood, and snagged film 
roles whenever he could. He 
played Johnny Weismuller’s kid 
brother in “Swamp Fire” and 
numerous minor roles in modest 
pictures. Although he doesn’t 
think these early films were par- 
ticularly impressive, one of them 
was a stepping-stone to a break- 
through. Janssen caught the eye 
of the late Dick Powell, then 
casting the title role for ‘“Rich- 
ard Diamond” on television, a 
private-eye role Powell had 
created in radio. 

After a lengthy TV run as 
“Richard Diamond,” Janssen na- 
turally drifted back into motion 
pictures. Prior to “Marooned,” 
he played a reporter in both 
“The Green Berets” and “The 
Shoes of the Fisherman.” 


Gene Hackman 


As Buck Barrow, robber and 
killer in “Bonnie and Clyde,” 
Gene Hackman was_ good 
enough, which means. brutal 
enough, in the role to win him- 
self an Oscar nomination. Now, 
in a welcome change of pace, 
Hackman plays one of Amer- 
ica’s heroes, an astronaut. In 
“Marooned,” the Frankovich- 
Sturges production for Colum- 
bia Pictures release, Hackman 
is one of three spacemen unable 
to return to earth while Mission 
Control works desperately to 
rescue them. 

Gergory Peck, Richard Cren- 
na and David Janssen as Ted 
Dougherty, and James Francis- 
cus also star in ‘Marooned,’ 
NOW Ate: 28h... .ce ee Theatre. 

Illinois-born, Hackman joined 
the Marines at 16, was stationed 
in Hawaii, Okinawa and Japan 
and, after completing his tour 
of duty, studied at the Univer- 
sity of Illinois before heading 
for New York and further study 
in radio technique. 

His first jobs were as floor 
manager and assistant director 
for a Hollywood TV station, a 
Florida station, and, finally, a 
station in Danville, Ill. In some- 
thing of a rut, Hackman decided 
he wanted an acting career and 
journeyed to California to join 
the Pasadena Playhouse. 

He got his professional start 
a year later, in a Bellport, Long 
Island (N.Y.) summer = stock 
theatre; made his off-Broadway 
debut in “Chaparral,” and then 
followed with a Clarence Der- 
went Award-winning perform- 
ance on Broadway in Irwin 
Shaw’s “Children From Their 
Games.” Hackman’s later per- 
formance as Sandy Dennis’ 
young suitor in “Any Wednes- 
day”’ made him a Broadway star. 


James Franciscus 








James Franciscus is a Greg- 
ory Peck fan, and unashamedly 
admits it. “Peck,” he says, ‘“‘has 
given me more help in acting 
than any other person. I’ve seen 
all of his pictures, many of them 
several times.” Naturally, Fran- 
ciscus was pleased at the oppor- 
tunity to star with Peck in “Ma- 
rooned,” the Frankovich-Sturges 
production for Columbia Pic- 
tures release in Panavision and 
Eastman color. 

Franciscus plays an American 
astronaut in “Marooned,” one 
of three in a spacecraft strand- 
ed in outer space. Peck is the 
chief of the U.S. Manned Space 
Program in the epic adventure, 
and it is his job to bring the 
spacemen safely back to earth, 
if he can. Also starring Richard 
Crenna and David Janssen as 
Ted Dougherty, and Gene Hack- 
man, ‘“‘Marooned” now is at the 
Theatre. 

Because Franciscus and his fel- 
low-“astronauts” do their emot- 
ing in the stranded spaceship 
Ironman One, amid the hostile 


beauty of outer space, and Peck 
does his at Mission Control, the 
players had no scenes together. 
But, Franciscus says, ‘One day 
I heard he was visiting the ‘Ma- 
ooned’ set, and I was all primed 
to meet him. That was the day 
they decided to put me in a 
space capsule 60 feet in the air. 

“Peck arrived and left, and I 
was still in space. And by the 
time he reported for the picture, 
I was finished with my role. But 
I still want him to know he’s 
my favorite actor.” 

Franciscus won a considerable 
measure of fame on television as 
the high school teacher, “Mr. 
Novack.” Before then he did 
high school drama in Massachu- 
setts, college and summer stock 
when he was a student at Yale, 
and other television work. 

Lee Grant, Nancy Kovack and 
Mariette Hartley co-star in 
“Marooned,” which M. J. Frank- 
ovich produced and John Stur- 
ges directed. The Mayo Simon 
screenplay was based on the 
novel by Martin Caidin. 


John Sturges 








Director John Sturges is a 
master of the adventure film, 
responsible for such outstanding 
examples as “The Great Es- 
cape,” “The Magnificent Seven,” 
“Bad Day at Black Rock,” 
“Gunfight at the O.K. Corral,” 
and “Ice Station Zebra.’’ He was 
a natural, therefore to direct 


Advance Notice 


“Marooned,” a Frankovich- 
Sturges production for Colum- 
bia Pictures release, starts at 
"TORS: Of iei-s-s sees 

Starring Gregory Peck, Rich- 
ard Crenna and David Janssen 
as Ted Dougherty; James Fran- 
ciscus and Gene Hackman, “Ma- 
rooned” is an epic drama of 
three American astronauts 
standed in outer space while the 
world watches and waits to see 
what, if anything, can be done 
to bring them safely back. Lee 
Grant, Nancy Kovack and Ma- 
riette Hartley co-star. Filmed in 
Panavision and color, “Ma- 
rooned” was produced by M. J. 
Frankovich and directed by 
John Sturges. The screenplay by 
Mayo Simon was based on the 
novel by Martin Caidin. 











“Marooned,” a Frankovich-Stur- 
ges production for Columbia 
Pictures release, which deals 
with man’s greatest adventure: 
space exploration. 

In Panavision and color, “Ma- 
rooned” stars Gregory Peck as 
chief of the U.S. Manned Space 
Program facing one of the most 
awesome of all problems: how 
to return to earth three U.S. 
astronauts stranded in outer 
space through a technical mis- 
hap, while the whole world 
watches and waits. Also starred 
in “Marooned” are Richard 
Crenna, David Janssen as Ted 
Dougherty, James Franciscus, 
and Gene Hackman. Lee Grant, 
Nancy Kovack and Mariette 
Hartley co-star in the epic ad- 
venture at the-........ Theatre. 

Sturges likes nothing better 
than a difficult problem in film- 
making. And, in “Marooned,” he 
found his supreme challenge. 
Sturges spent more than a year 
conferring with U.S. space au- 
thorities to make “Marooned” 


authentic down to the last de- 
tail. 

“Marooned” was produced by 
M. J. Frankovich and directed 
by John Sturges from Mayo 
Simon’s script, based on the no- 
vel by Martin Caidin. 





(Mat 2A; Still No. 51) Tempers flare as Gregory Peck, chief of the U. S. 
Manned Space program, and David Janssen as Ted Dougherty, senior astronaut, 
come to differing conclusions as to what may be done to rescue three U. S. 
astronauts "Marooned" in space because of a malfunction. It's a scene from 
Marooned," the Frankovich-Sturges production for Columbia Pictures release 
in Panavision and color. Richard Crenna, Gene Hackman and James Franciscus 


also star, as the stranded spacemen. 


Hero To His Son 











A family man, Richard Cren- 
na likes to have his children 
visit the sets of his pictures. But 
it wasn’t until fairly recently, 
he admits, that his young son, 
Richard, Jr., age seven, thought 
much of him as an actor. It hap- 
pened when the lad saw him at 
work in “Marooned,” the Frank- 
ovich-Sturges production for 
Columbia Pictures presentation 
in Panavision and Eastman color. 
“Marooned” is now at the...... 
Theatre. 

In “Marooned,” Crenna por- 
trays an astronaut and he wears 
the regulation hard and soft 
suits used by the real space 
men, complete with oxygen, 
closed-circuit television and in- 
tercom with which he could 
converse with director John 
Sturges and the half-hundred 
technical men necessary to the 


production. 

When Mrs. Crenna and young 
Richard arrived on the massive 
stage where much of “Ma- 
rooned” was shot, daddy Rich- 
ard was floating around in space 
60-feet above the stage floor. 
They stayed for an hour, and 
father Crenna was still floating, 
mysteriously and by secret 
methods. 

“Dick had only seen me per- 
form in ‘The Sand Pebbles,’ and 
in ‘Wait Until Dark,’ ” Crenna 
said. “The performances meant 
nothing to him. But when I got 
home from work in ‘Marooned’ 
that night, the boy declared, 
‘Dad, you’re really an actor.’ 
And that’s how I became a hero 
to my own son.” 

“Marooned” was produced by 
M. J. Frankovich and directed 
by John Sturges. 


He Gets Around 





James Franciscus, the film ac- 
tor who first came to public at- 
tention as the “Mr. Novack” of 
television, is a man who gets 
around. His film roles have 
taken him to Spain, Malta and 
Norway and, as a private flyer, 
he’s visited most of the U.S. as 
well as a number of foreign 
countries. Now, as an astronaut 
in “Maroooned,” the Frankovich- 
Sturges production for Columbia 
Pictures release in Panavision 
and color, Franciscus is visiting 
outer space. “Marooned” is now 
at there ae Theatre. 


In “Marooned,” Franciscus is 
one of four astronauts, the oth- 
ers being Richard Crenna, David 
Janssen as Ted Dougherty and 
Gene Hackman. Gregory Peck 
tops the cast as Chief of the U.S. 
Manned Space Flight Program 
who must get three space- 
stranded astronauts back to 
Earth and safety. Co-starred 
are three women who portray 
wives of the astronauts, Lee 
Grant, Mariette Hartley and 
Nancy Kovack. M. J. Frankovich 
produced and John Sturges di- 
rected “Marooned.” 





sata 


(Mat IC; Still No. 74) Two of the 
three astronauts in the Ironman One, 
new space vehicle, explore the terror 
and beauty of outer space in this 
scene from "Marooned," the Franko- 
vich-Sturges production for Columbia 


Pictures release in Panavision and 
color. Gregory Peck, Richard Crenna, 
David Janssen, Gene Hackman and 
James Franciscus are starred. 


The Author 


Martin Caidin, whose _best- 
selling novel is the basis of “‘Ma- 
rooned,” the Frankovich-Sturges 
production for Columbia Pic- 
tures release, also served as 
technical expert during produc- 
tion of the space epic, which 
stars Gregory Peck, Richard 
Crenna, David Janssen as Ted 
Dougherty, James Franciscus 
and Gene Hackman. 

The drama of three Ameri- 
can astronauts stranded in out- 
er space, through a_ technical 
malfunctioning, and of the des- 
perate efforts of Mission Control 
to find a way to bring them back 
to earth, “Marooned” is now 
DUGRUN Gs aa aye! frei tao cae Theatre in 
Panavision and color. 

Caidin’s qualifications include 
more than the fact that he has 
written over 40 books on avia- 
tion and aerospace subjects and 
is regarded as one of the world’s 
outstanding authorities in these 
fields. He has twice been award- 
ed the coveted James J. Strobig 
Memorial Trophy by the Avi- 
ation-Space Writers Association. 

Caidin has been associated 
with the Mercury, Gemini and 
related space programs as a 
government consultant, news- 
man and broadcaster. To es- 
tablish complete accuracy in 
his novel, “Marooned,” Caidin 
worked closely with Thomas F. 
Heinsheimer, one of the design- 
ers of the Mercury-Atlas abort 
system and a member of the de- 
sign team for Apollo guidance 
at M.I.T. To insure complete 
accuracy in the film version 
of “Marooned,” Caidin worked 
closely with George Smith, who 
was on leave from North Ameri- 
can Rockwell where he worked 
with the Apollo Program. 





Award Winner 


Gregory Peck, who stars as 
the chief of the U.S. Manned 
Space Flight Program in “Ma- 
rooned,” the Frankovich-Stur- 
ges production for Columbia 
Pictures in Panavision and color, 
not only won an Academy 
Award for Best Actor, but has 
so far been nominated for that 
singular honor four times. 

“Marooned,” which also stars 
Richard Crenna, David Janssen 
as Ted Dougherty, James Fran- 
ciscus and Gene Hackman, is 
now at thes... 3. 4 Theatre. 

The Award-winning film for 
Peck was “To Kill A Mocking- 
bird.” Oscar nominations were 
for his work in “Keys of the 
Kingdom,” “The Yearling,” 
“Gentlemen’s Agreement” and 
“Twelve O’Clock High.” 

Lee Grant, Nancy Kovack and 
Mariette Hartley co-star in 
“Marooned.” M. J. Frankovich 
produced the epic drama and 
John Sturges directed Mayo Sim- 
on wrote the screenplay, based 
on the Martin Caidin novel. 





Lee Grant 








Lee Grant hasn’t won every 
award and every honor possible 
to a talented stage, screen and 
television star but she probably 
will, if past performances are a 
criterion. Miss Grant currently 
is co-starred as the wife of a 
space-stranded astronaut in 
“Marooned,” the Frankovich- 
Sturges production for Colum- 
bia Pictures now at the ........ 
Theatre in Panavision and color. 

Gregory Peck is starred in 
“Marooned”, with Richard Cren- 
na, David Janssen as Ted 
Dougherty, James Franciscus 
and Gene Hackman. Miss Grant 
co-stars with Nancy Kovack and 
Mariette Harley who also play 
wives of the astronauts. 

Miss Grant began reaping 
honors early in life; at the age 
of four, she made her theatrical 
debut in a Metropolitan Opera 
production of “L’Orocolo.” She 
was admitted to the Arts Stu- 


dents League for painting, the 
Metropolitan Opera school for 
dance, the Juilliard School of 
Music and she graduated from 
high school at the age of 14. In 
her teens, she won a scholarship 
to the Neighborhood Playhouse, 
and she still was in her teens 
when she made her Broadway 
bow in “Detective Story” (later 
winning both the Critics Circle 
Award and the Cannes Film 
Festival Award for her per- 
formance in the screen version). 

She has since played numer- 
ous other starring roles on the 
New York stage and in televi- 
sion, winning an Emmy for her 
work in television’s “Peyton 
Place” and an Obie for her off- 
Broadway performance in Jean 
Genet’s “The Maids.” Miss 
Grant was nominated for the 
foreign press’s Golden Globe 
Award, as the bereaved widow 
in “In the Heat of the Night.” 


Nancy Kovack 








Nancy Kovack, who has been 
called an egg-head with sex, is 
properly cast as the scientist- 
wife of a scientist-astronaut in 
“Marooned,” the Frankovich- 
Sturges production for Colum- 
bia Pictures now at the........ 
Theatre. 

Gregory Peck stars in the out- 
er-space drama, in color and 
Panavision, with Richard Cren- 
na and David Janssen as Ted 
Dougherty, James Franciscus 
and Gene Hackman. Miss Ko- 
vack appears as_ Franciscus’ 
wife, a woman who understands 
exactly what is happening and 
what can or cannot be done 
about it when her husband and 
two other American astronauts 
are stranded in space through a 
technical mishap. Lee Grant and 
Mariette Hartley also are co- 
starred as wives of the other 
marooned crewmen. 


A native of Flint, Michigan, 
Nancy was 15 when she entered 
the University of Michigan, 
where she later had her own 
radio program. After gradua- 
tion, she became active on Broad- 
way and in television, inevitably 
winding up in Hollywood. 

In addition to her film work 
and television, Nancy has been 
an instructor for U.C.L.A. ex- 
tension courses and, for two 
years, she taught English to 
foreign students. “Marooned” is 
her first American film in some 
time; Nancy decided in 1966 
that she wanted to visit Iran, 
and did so. The visit lasted for 
more than two years, and she 
made three Iranian films which 
probably never will be seen in 
America. The visit permitted 
Nancy to add Persian to the 
half-dozen other languages she 
speaks fluently. 


Mariette Hartley 





The time gap between yester- 
day’s Shakespeare and tomor- 
row’s outer space can best be 
bridged by today’s talent. 
Which, in Hollywood, includes 
attractive Mariette Hartley who 
is one of the co-stars of ‘“Ma- 
rooned,” the Frankovich-Sturges 
production for Columbia Pic- 
tures in Panavision and color. 
“Maroooned” is the epic adven- 
ture of three American astro- 
nauts stranded in space, and of 
the effort to rescue them while 
the world watches and waits. 

Starring Gregory Peck, Rich- 
ard Crenna, David Janssen as 
Ted Dougherty, James Francis- 
cus and Gene Hackman, “Ma- 
rooned” co-stars Lee Grant, 
Nancy Kovack and Miss Hart- 


(Mat IB; Still No. 34) Gregory Peck 
stars as chief of the U. S. Manned 
Space Program and Mariette Hartley 
co-stars as the wife of one of three 
astronauts who are "Marooned" in 
outer space, in "Marooned," the 
Frankovich-Sturges production for Cot 
lumbia Pictures release in Panavision 
and color. The film is based on the 
novel by Martin Caidin. 





ley as the wives of the space- 
men. The film is now at the 


ean Sate eet Theatre. 
An alumna of the Stratford, 
Conn., Shakespeare’ Festival, 


Miss Hartley was seasoned as 
an actress by appearing in many 
Shakespearean roles, there and 
on tours all over the coun- 
try. Previously she had studied 
with Eva LeGallienne and had 
attended Carnegie Tech’s famed 
drama school where she won a 
scholarship to Stratford. 

While visiting California, she 
was persuaded to test for a role 
in a western: “Ride the High 
Country,” starring Joel McCrea 
and Randolph Scott. The film 
turned out to be a sleeper. Her 
second feature film appearance 
was for Alfred Hitchcock in 
“Marnie.” “Marooned” is her 
third film, but she also did 34 
weeks in television’s “Peyton 
Place” and a season in “The 
Hero.” 

M. J. Frankovich produced 
and John Sturges directed ““Ma- 
rooned.” 


TV-Topper 


= 





David Janssen, who stars as 
a senior U.S. astronaut in “Ma- 
rooned,” the Frankovich-Sturges 
production from Columbia Pic- 
tures in Panavision and color, 
won numerous awards for his 
outstanding acting in televi- 
sion’s “The Fugitive.” 

“Marooned,” which also stars 
Gregory Peck, Richard Crenna, 


James Franciscus and Gene 
Hackman, is now at the........ 
Theatre. 


Janssen’s kudos included a TV 
Guide Award, and awards from 
TV-Radio Mirror, Radio-TV 
Daily, and three Emmy nomina- 
tions for outstanding actor in a 
series. Janssen also won the Edi- 
tor’s Award from Photoplay 
Magazine and a Golden Globe 
Award from the Hollywood Press 
Association. 
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THE CAST 


Charles Metin {isc ee bh, 
1 a1 Ae eae ee RO 
Ted Dougherty os. cicisestcessssilneses 


Buzz Lloyd 


Astronauts’ Wives 


Celia: Pipette icj:uiecnalaicckin 
Nancy Kovack 
Deby Loy ee aise cccnsees Mariette Hartley 
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Mission Control 


Public Affairs Officer .................. 


A FRANKOVICH-STURGES Production 


Gregory Peck 
Richard Crenna 
David Janssen 
Clayton Stone! 22030. cages: James Franciscus 
By atten ef Saran beh Gene Hackman 


Lee Grant 


Scott Brady 


Plight Director... .....5s0 ic. Craig Huebing 


PUY SRO scscash tbiisen eta ules: 
Mission Director .................... George Gaynes 
Tom Stewart 


Air Force Officers 


Space Systems Director .............. 
Titan Systems Specialist .............. 


Launch Director .................. 


News Commentators 


Priscilla Keith 


John Carter 


Frank Marth 
Duke Hobbie 
Dennis Robertson 
George Smith 


Vincent Van Lynn 


Walter Brooke 
Mauritz Hugo 


Russian Cosmonaut ...................... 


LEE GRANT 


PANAVISION® 


OFFICIAL BILLING 
GREGORY PECK 


RICHARD CRENNA ... DAVID JANSSEN 
JAMES FRANCISCUS = GENE HACKMAN 100% 


MAROONED 


co-starring 


MARIETTE HARTLEY 


Screenplay by 


THE STORY 


(Not for Publication) Charles Keith, chief of the U. S. Manned Space 
program, awaits the return to Earth, from space, of the Ironman One. 
The ship misfires during re-entry and its crew—commander Jim Pruett, 
scientist-astronaut Clay Stone and pilot Buzz Lloyd—are marooned in space. 
Keith, and senior astronaut Ted Dougherty, put into operation a desperate 
rescue plan while the world—and the astronauts’ wives—watch and wait. 


CAPSULE COMMENT: The three-man crew of the malfunctioning Ironman 


NANCY KOVACK 


MAYO SIMON 
Based on the novel by MARTIN CAIDIN 
Produced by M. J. FRANKOVICH 

Directed by JOHN STURGES 
EASTMAN COLOR 
Fron COLUMBIA PICTURES 


THE CREDITS 


100% Produced by ..............00005 M. J. Frankovich 
as Ted 199 Le Me) acer. Mee ne ene John Sturges 
Dougherty Screenplay by ..................::c Mayo Simon 

Based on the novel by .............. Martin Caidin 
Associate Producer ................ Frank Capra, Jr. 
Production Designer ............ Lyle R. Wheeler 


Director of Photography....Daniel Fapp, A.S.C. 
Film Editor Walter Thompson 
Second Unit Director .................. Ralph Black 
Director of Photography, 

Sdeond Unit :...5.5..02.5 W. Wallace Kelley 


100% 


oe Aerial Photography .................. Nelson Tyler 

25% Special Visual Effects ...... Lawrence W. Butler, 

25%, Donald C. Glouner, Robie Robinson 

Photographic Consultant....William Widmayer 

25% Video Supervisor ..............0.005. Hal Landaker 

25% Sound ............ Les Fresholtz, Arthur Piantadosi 

Set Decorator ............0:.:cceee Frank Tuttle 

25% ec (1 ean A Rp Seth Banks 
25% Executive Production 

Manager ...............0.5.. William O'Sullivan 

Assistant Director .......... Daniel J. McCauley 

Dialog Goach: 255 Auicades. Norman Stuart 

Script Supervisor :5.45..c003004... John Franco 


Technical Advisors 
Martin Caidin, George Smith 
Eastman Color Filmed in Panavision® 
A Frankovich-Sturges Production 
A Columbia Pictures Release 


One is marooned in space while Mission Control works desperately to 
Running Time: 134 minutes 


rescue them. 
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(Mat 3A; Still No. 78) The terror and beauty of outer space background the drama and tension of "Marooned," 
the Frankovich-Sturges production from Columbia Pictures in Panavision and Eastman color. Cast of the film, 
which tells of three U. S. astronauts stranded in space while Mission Control works frantically to rescue them, 
are Gregory Peck, Richard Crenna, David Janssen, Gene Hackman and James Franciscus. Lee Grant, Nancy 
Kovack and Mariette Hartley co-star. M. J. Frankovich produced "Marooned" and John Sturges directed. 


‘Marooned’, the Motion Picture 











One way to become an expert 
in a subject is to make an hon- 
est and truly realistic motion 
picture on that subject. It’s the 
hard way, but the end result can 
be pretty satisfying not only to 
the movie-makers but to their 
audiences. 

Such a film is “Marooned,” 
the Frankovich-Sturges produc- 
tion from Columbia Pictures in 
Panavision and Eastman color. 
Five years in the making, “Ma- 
rooned” now is playing at the 
thes 2 oa Theatre. 

Story of three astronauts 
standed in space, due to a mal- 
function on their spacecraft, 
“Marooned” is also concerned 
with the desperate efforts of 
Mission Control to effect a res- 
cue while the world watches. 

“Marooned” is based on the 
novel by Martin Caidin, one of 
America’s most distinguished 
writers on aviation and aero- 
space. The authenticity of the 
film might almost be assured if 
the book itself had served as the 
script. 

Out of the pre-photography 
preparation of ‘Marooned’ 
came an unusual by-product. 
The members of the team mak- 
ing the picture became among 
the best informed laymen in the 
country on the United States 
space program. 


Associate producer Frank 


Capra, Jr., for instance, spent 
the better part of two years 
working with engineers and 
scientists at Cape Kennedy, the 
Houston Space Center and the 
design and manufacturing com- 
panies in California learning 
about such technical components 
as design, thrust, aerodynamics, 
budgets, space equipment, 
weightlessness, etc. 

Production designer Lyle 
Wheeler, as part of his im- 
mense assignment to make sets 
look and represent certain space 
complexes, spent weeks at both 
Cape Kennedy and Houston. 

Scriptwriter Mayo Simon 
spent hours listening to space 
program workers’ dialogue, the 
idiomatic speech so peculiar to 
this group of people. He also 
watched their reactions to crisis, 
observed their relationship to 
each other, and came away im- 
pressed, and perhaps awed, by 
the people, from the astronauts 
to the ground crews to the wives 
of the personnel. 

Producer M. J. Frankovich 
and director John Sturges, and 
their production team also spent 
many days in Florida and Texas 
getting the “feel” of the sub- 
ject they were so intent on mak- 
ing into a dramatic film. 

“Marooned” was filmed, not 
only in Hollywood, but at Cape 
Kennedy and Houston. Wher- 


ever possible, within the confines 
of what was practical, the “Ma- 
rooned” team filmed at actual 
locations called for in the script. 
While this increased the drama 
of the film, it also created cer- 
tain problems for ace cinematog- 
rapher Daniel Fapp. Lighting 
and off-camera noises became 
difficulties to overcome. Getting 
a camera in and out of the way 
of actual working personnel at 
Cape Kennedy for instance, was 
a must and was handled smooth- 
ly by Fapp and his crew. 

A lot of things can and did 
happen during production of a 
big picture like “Marooned,” 
which started shooting in mid- 
November, 1968, and continued 
to mid-April, 1969. 

Most important to Messrs. 
Frankovich and Sturges was, 
perhaps, the exploratory shot of 
Apollo 8, when the producer and 
director plus Hollywood astro- 
nauts Crenna, Franciscus and 
Hackman were able to do what 
few, if any film makers had 
done before them—see and hear 
the real astronauts Frank Bor- 
man, William Anders and Jim 
Lovell as they went through 
their duties in space, thus pro- 
viding an accurate blueprint of 
what they themselves later 
would do before the cameras. 

Lee Grant, Nancy Kovack and 
Mariette Hartley are co-starred 


COLUMN ITEMS 


When producer M. J. Frankovich hosted American astronaut 
Eugene Cernan and two visiting Russian spacemen, Maj. Gen 
Georgi |. Bergevoi and Konstantin P. Fecktistov, at his Hollywood 
home, he also showed them "Marooned," the Frankovich-Sturges 
production from Columbia Pictures. The film, in Panavision 
and Eastman color, tells the story of astronauts stranded in space 
and the desperate attempt to rescue them while the world watches. 

To speak with the Russians, Frankovich brought in a strikingly 
attractive female translator, film star Natalie Wood. Miss Wood, 
who speaks Russian fluently, stars in another Frankovich film for 
Columbia, "Bob & Carol & Ted & Alice.'' "Marooned" stars 
Gregory Peck, Richard Crenna and David Janssen as Ted 
Dougherty, James Franciscus and Gene Hackman. 

* * * 


John Sturges, who directed "Marooned," the Frankovich- 
Sturges production for Columbia Pictures release, was born in 
Ernest Hemingway's home town of Oak Park, Ill., but the two 
never met until Sturges filmed Hemingway's "The Old Man and 
the Sea.’ ‘'Marooned,'’ an epic space adventure produced by 
M. J. Frankovich in Panavision and color, stars Gregory Peck, 
Richard Crenna and David Janssen as Ted Dougherty; James 
Franciscus and Gene Hackman. 


ok * * 


Two of the three astronauts who are stranded in outer space 
in "Marooned," the Frankovich-Sturges production for Columbia 
Pictures release in Panavision and color, know what it means to 
get an aircraft up and keep it there. 

James Franciscus, as the science systems astronaut aboard the 
film's Ironman One, logged 3,000 hours in three years and 
holds a commercial license in muti-engined panes. Gene Hackman, 
the Apollo guidance pilot in "Marooned," has a private flying 
license and currently is building his own biplane. Richard Crenna, 
the third astronaut in the epic drama, admits he's just along for 
the ride, even though he plays the spacecraft commander. 

* * * 


Because of their bulky space suits, Richard Crenna, James 
Franciscus and Gene Hackman, portraying astronauts in ''Ma- 
rooned,"' the Frankovich-Sturges production fog Columbia Pictures 
in Panavision and Eastman color, were unable to sit down between 
scenes. Instead, they employed the slanted boards, usually leaned 
against by elaborately-gowned female stars to protect their cos- 
tumes during camera breaks. 


* * * 


A great deal of the footage of "Marooned," the Frankovich- 
Sturges production for Columbia Pictures release in Panavision 
and color, was actually filmed at Cape Kennedy prior to the 
Apollo 10 mission. Full cooperation was accorded the space 
adventure by the U. S. Air Force. 

M. J. Frankovich produced and John Sturges directed "'Ma- 
rooned," which stars Gregory Peck, Richard Crenna, David 
Janssen as Ted Dougherty, James Franciscus and Gene Hackman. 
Lee Grant, Nancy Kovack and Mariette Hartley co-star. 
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